Resume of Yanbai Chen

Basic Information

School : School of Economics and Management
Gender: Male

Date of Birth: 198402

Title: Associate Professor

Education: Ph.D of Management

Tutor: Master degree

Email: 2967421585(@qq.com

Interest of Corporate Finance and Governance,
research: Accounting and Capital Markets,

Accounting Information Quality

Enrollment information

1. Admission Disciplines: Business Administration

2. Research Direction: Corporate Finance and Governance, Accounting and Capital
Markets, Accounting Information Quality

3. Enrollment Year: 2023-2024

Representative Projects

1. Humanities and Social Sciences Research Program of the Ministry of Education.
Research on the Internal Mechanism of Project Manager Heterogeneity Affecting
Audit Quality under the Perspective of Behavioral Integration (Main Participant)

2. Humanities and Social Sciences Research Program of Ministry of Education.
Research on the Influence Mechanism and Optimization Strategy of Blockchain
Technology on Enterprises' Vertical M&A Decision-making in the Context of
Industrial Digitization (Main Participant)

3. Modern Agricultural Industrial Technology System of the Ministry of Agriculture
and Rural Development. Research on Industrial Economy of National Chinese
Medicinal Herb Industry Technology System (CARS-21/Principal Participant)

4. Ganzhou Green Finance Research Institute. Research on the Path and
Countermeasures of Financial Support for the Green Transformation of Traditional
Industries in Ganzhou under the Background of "Dual Carbon" (Main Participant)
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2. Chen Yanbai, Xu Jitong. Analysis on the Current Situation and Countermeasures of
M & A of Listed Companies. China Journal of Commerce [J]. 2022,(04)

3.Chen Yan-bai, Chen Ru-yan. Corporate Strategy, Ultimate Controller and Cash
Holdings Level:An Analysis based on the Data of A-Share Listed Companies in
China. Commercial Research [J]. 2017,(12)



